» ‘It's funny that we think of libraries as quiet demure places where we are shushed by dusty,
bun-balancing, bespectacled women. The truth is libraries are raucous clubhouses for free
speech, controversy and community. Librarians have stood up to the Patriot Act, sat down with
noisy toddlers and reached out to illiterate adults. Libraries can never be shushed.”

-PAULA POUNDSTONE
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2019 Librarg
Purchasing Survey

» The results of Strategic Library’s
annual purchasing survey

he 2019 Library Purchasing Survey il- tion professionals. The online survey instru-
lustrates how libraries budget for and ment elicited responses that provide unique
spend on automation, print and non-print information on the purchasing practices of
SCOPE & METHODOLOGY media, professional services, furniture, the individuals polled, their involvement in
equipment and supplies, and shelving for purchasing and recommending products
SURVEY RESULTS their facilities. Its charts and tables graphi- and services, and their satisfaction with
cally present a broad range of data includ- industry suppliers.
1. NATIONWIDE ing, but not limited to: The survey sample of 6,514 was selected
2. LIBRARY SETTING - Who buys using a computerized random generator,
Public + How much they budget which built the sample from the Library-
Academic - What they buy Works subscriber database of more than
Special - Spending priorities. SQ,OOO library decmoh makers. These |r.1d|—
K12 viduals represent all library types: public,
SCOPE & METHODOLOGY K-12 school, academic, and special libraries.
The 2019 Library Purchasing Survey was Survey participants were promised ano-
3. LOCATION created in response to a demand for data nymity. Each person in the survey sample
4. COLLECTION SIZE on library sper@ng to help'l|brar|ans make rece|yed an e—m§|l invitation t'o participate
informed decisions about library products that included a link to the online survey
5. BUDGET and services. To achieve this objective, questionnaire. The survey remained open

Strategic Library conducted an online survey  for three weeks.
6. PURCHASING INTENTIONS  of approximately 6,500 library and informa- The survey questionnaire consisted of



» The 2019
Library
Purchasing
Survey was
created in
response to
a demand for
data on library
spending to
help librarians
make informed
decisions about
library products
and services.

two parts:

. Characteristics of Purchasing Decision
Makers. This section elicited responses
concerning the participant’s title,
primary role, and purchasing influence;
and details about library type, size, loca-
tion, and budget.

[l.  Purchasing Intentions. This portion
of the survey instrument addressed
budgeted or projected 2016 spending
on automation, furniture, shelving,
professional services, equipment and
supplies, print and non-print media,
and other key areas.

331 librarians completed the survey
questionnaire, a response rate of 5.08%.

ORGANIZATION AND CLASSIFICATION OF
SURVEY DATA

The charts and graphs present survey data
based on nationwide results.

LIBRARY SETTING
Public: central/main library, branches, con-
sortium/district/regional system
K-12: elementary (grades 1-5), middle
(grades 6-8) and high school (grades 9-12)
Special: law, medicine, government,
corporate, and institutional
Academic: 2- and 4-year institutions

SURVEY REGIONS
Northeast: CT, DE, MA, ME, NH, NH, NY, PA,
RLVT

South: AL AR, DC, FL, GA, KY, LA, MD, MS,

NG, OK, SC, TN, TX, VA, WV

Midwest: IL, IN, 1A, KS, MI, MN, MO, NE,
ND, OH, SD, WI

West: AK, AZ, CA, CO, HI, ID, MT, NV, NM,
OR, WA, WY, UT

Published monthly, Strategic Library
assists administrators and managers in all
types of libraries as they deal with day-

to-day and strategic challenges. In-depth
articles, written by highly regarded profes-
sionals in the field, focus on leadership,
management, evaluation, assessment,
marketing, funding, and more to promote
organizational success. Learn more at www.
strategiclibrary.com.

Strategic Library is published by Library-
Works, Inc. LibraryWorks also publishes
Books, Bytes and Beyond, a roundup of
new and featured print and non-print
releases for libraries; Library Product News,

a showcase of new and innovative prod-
ucts for libraries; Library Bid & RFP Alert, a
bid information service; market research
reports; and other resources to help libraries
do more, better, with less. Visit our websites
LibrariansYellowPages.com to find vendor
and suppliers and LibraryWorks.com, a
knowledgebase for library professionals. B
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https://www.arifkin.com/index.php?section=store&subsection=viewitem&idn=750

Nationwide Survey Results

Q1 Which of the following best describes your TITLE?

Answered: 331  Skipped: 1
Library o
School o
Librarian /... . 5.H4%
Dep;’::;zgtr 13.90%
Assis!:ant/ . 7.55%
Associate...
Librarian /
Information... I 3.32%
City / County 2.49%
Librarian :
Dean / o
University... I 1.51%
Branch Manager 4.83%
Other (please
specify) . 6.65%
0% 10% 20% 30% 40% 50% 60%

70%

80%

90% 100%
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Answered: 330  Skipped: 2

Acquisitions 51.52%

Administration

Adult Services 29.39%

Automation / 30.49%
Technology 4
Children / |
Young Adult... _ 30306
Collection .
Electronic 34.55%
Resources ’
Finance / J
Procurement _ 40.61 A)
Programming / o
Outreach 35.76%
Technical 33.33%
Services .
Other (please o
specify) - 10.00%

0% 10% 20% 30% 40% 50% 60%

70.00%

70% 80%

Q2 Which of the following best describes your AREA OF
RESPONSIBILITY within the library? Please check all that apply.

90% 100%
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Q3 Which of the following best describes your involvement in
PURCHASING for your library?

Answered: 331  Skipped: 1

Not involved 1.81%

Approve /
authorize

Specify /
recommend

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Q4 Which of the following best describes your TYPE OF LIBRARY?

Answered: 331  Skipped: 1
Academic . 9.67%
K-12 School l 6.95%

Public 81.57%

Special 1.81%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Bound to be -
stylish and -y
functional. Tomorrow's Shelving ™ Now

whanwestey-tennsCo.com

<b> Strategic Library™ ©2018


https://esteyshelving.com/lw

Q5 If yours is a PUBLIC library, which of the following best describes its
SETTING?

Skipped: 56

Central / main 80.43%
library '

Answered: 276

Branch library I 5.43%

Consortium 7.61%

Other (please 6.52%
specify) :

0% 10% 20% 30% 40% 50%

60% 70% 80% 90% 100%
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Q6 If yours is a PUBLIC library, which of the following best describes the
population of its LIBRARY SERVICE AREA (LSA)?

Answered: 274  Skipped: 58

Fewer than

50,000 -
100,000

100,000 - J

12.41%

250,000 -

500,000 1.46%

500,000 2:92%

More than I

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

=smwm  Have a relocation or weeding project, )

i but don’t know where to start? ‘MEYER

LXFTATEE WOU AN TRUET

-_

CONTACT US TODAY!
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http://www.meyerlibrary.com/weeding-project-contact-us/

Q7 If yours is an ACADEMIC library, which of the following describes it?

Answered: 42  Skipped: 290

4-year .
2-year 14.29%
Institution

Consortium 4.76%

Other (please 19.05%
specify) :

0% 10% 20% 30% 40% 50% 60% 70%

80% 90% 100%
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Q8 If yours is a SPECIAL library, which of the following best describes it?

Institutional
(eg, nonprof... - 15.38%

Law

Answered: 13 Skipped: 319

Medicine 7.69%

Corporate

Government /
military . 7-69%
Other (please

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

<10> Strategic Library» o2018



Q9 If yours is a K-12 library, which of the following best describes it?

Answered: 28  Skipped: 304
red 0 B
Middle (gra;g I 3.57%
High (grgi";) 25.00%
District 39.29%

0% 10%

20% 30% 40%

50%

60% 70% 80% 90% 100%
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Q10 WHERE is your library?

Answered: 327  Skipped: 5
chf\ftéé";..’ff - 14.68%
s N <
0% 10%  20%  30% 40%  50%  60%  70%

80%

90% 100%
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Q11 Which of the following best describes the SIZE OF YOUR
LIBRARY'S COLLECTION?

Answered: 327  Skipped: 5

Fewer than
100’000"‘ _ 57'80%

100,000 -
250’000." - 19.27%

250,000 - o
500,000... T.31%

500,000 - 1

million... l 5.50%
More than 1

million... . 6.12%

0% 10% 20% 30% 40% 50%

90% 100%
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Less than
$250,000

$250,000 -
500,000

$500,000 -1
million

$1 million -
2.5 million

$2.5 million -
5 million

More than $ 5
million

0%

Q12 What is your library's total actual or projected 2019 OPERATING
BUDGET?

Answered: 319  Skipped: 13

41.69%

30% 40% 50%

60% 70% 80% 90% 100%
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Q13 By what percentage did your 2019 budget INCREASE or
DECREASE?

Answered: 310

39.63%

Budget INCREASE

10.37%

1.48%

1.11%

15.97%

Budget

o,
DECREASE 1513%

5.04%

1.68%

0% 10% 20% 30% 40% 50%

. 0% (Flat) . Less than 5% 5-10%

. 10-20%

Skipped: 22

47.41%

62.18%

60% 70% 80% 90% 100%

. More than 20%
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Q14 Which of the following INFORMATION TECHNOLOGY /
AUTOMATION products and services do you plan to purchase in 20197

Automated . 7.90%,
patron...
Internet o,
filtering... - 10.00%
Mobile apps 6.11%
computer /...

Scheduling /

room... 8.89%

Public access

33.89%
computers

Kiosks /
dispensers /...

I
w
w
w
N

3D printers . 8.33%
Electronic o
resource /... - 9.44%
Auton}ated I 3.33%
materials...
Cataloging o
solutions . 8.89%
Search / 4.44%
discovery... :
Self—check and 6.11%
inventory...
Laptops /

)
e-book reade... Sl

Cloud

0,
computing... 5.56%

Integrated

0,
library systems Lt

None 36.11%

Other (please

0,
shoeify) 9.44%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Q16 Which of the following FURNITURE/FURNISHINGS products do yc
plan to purchase in 2019?

Answered: 178  Skipped: 154

Carpeting /

flooring 10.67%

Workstations /

4.49%
carrels

Children's /

youth furniture 17.42%

Seating 20.22%

Tables 12.92%

Desks 3.93%

Custom

furniture 8.99%

None 58.43%

Other (please

0,
specify) 10.67%
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Q17 Which of the following NON-PRINT MEDIA do you plan to purchasg
in 20197

Answered: 185  Skipped: 147

Micrographics 4.86%

Music 27.03%

Audiobooks 70.81%

E-books 62.16%

Online

database... 52.97%

Online journal

0,
subscriptions 26.49%

Online career

/ job search... 15114%

Online

. 20.00%
learning...

Electronic

games 12.97%

76.22%

DVD / film

Streaming video 26.49%

None 8.65%

Other (please

shosify) 4.86%
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Q18 Which of the following PRINT MEDIA do you plan to purchase in
20197

Answered: 185  Skipped: 147

Books )9,745%

Magazines 79.46%

Journals 23.24%

Monographs 12.43%

Newspapers 74.05%

None 3.24%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Strategic Library» e2018 <19>



Shelving,
children's /... . 8.14%

Shelving, 1.74%
cantilever :

Shelving,

slatwall /... 5.81%
Displayers / 13.37%
browsers :
Shelving,
mobile / hig... || 3-49%

Shelving, steel I 3.49%

Shelving, wood . 6.40%

None

Other (ple:ftse 4.07%
specify)

0% 10% 20% 30% 40% 50%

Q19 Which of the following SHELVING / STORAGE / DISPLAY products
do you plan to purchase in 20197

Answered: 172  Skipped: 160

70.35%

70% 80% 90% 100%
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Q20 Which of the following PROFESSIONAL SERVICES do you plan to

purchase in 20197

Answered: 177  Skipped: 155

Consulting 10.73%

Library

X 36.72%
programming

Collection

0,
development ... 8.47%

Subscription

. 24.29%
services

Digitization /

0,
scanning 9.04%

Cataloging 13.56%

Database /

0,
authority... 7.91%

Architecture /

. . 9.60%
engineering

Space planning

/ interior... 11.30%

Strategic

: 5.65%
planning

Library

relocation 2.82%

None 38.42%

Other (please

specify) 3.95%

0% 10% 20% 30% 40% 50% 60% 70%

80% 90% 100%
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Q21 Which of the following EQUIPMENT / SUPPLIES do you plan to

purchase in 20197

Answered: 183  Skipped: 149

Signage /

wayfinding 26.78%

Micrographics

0,
equipment /... 1940

Book / media
returns

o
S
2
X

Binding /

s 35.52%
laminating...

Bags / totes

26.78%

Audiovisual

X 22.95%
equipment /...

Patron cards 23.50%

Circulation

X 42.62%
equipment /...

Archival /

preservation... 14.75%

Copy / fax /

0,
print vendin... 14.75%

Book copiers /
scanners

3.83%

Bar coding
equipment /...

32.24%

Book carts /

trucks 13.11%

Maker space
products /...

33.33%

None 17.49%

Other (please

0,
shocify) 4.37%

0% 10% 20% 30% 40% 50% 60% 70%

80% 90% 100%
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%) Strategic Library.

Strategic Library focuses on innovation, best practices, and emerging trends
OSTroTeglc lerory in the complex and rapidly evolving library landscape.

Q/'
&m Published monthly, Strategic Library assists administrators and managers

in all types of libraries as they deal with day-to-day and strategic challenges.
What Can Libraries . . . . .
Learn From the Future In-depth articles, written by highly regarded professionals in the field, focus
on leadership, management, evaluation, assessment, marketing, funding,
and more to promote organizational success.

Strategic Library is delivered direct to your desktop, as adigital download.

Special Charter Subscriber Offer!
Yes! Please enter my subscription to Strategic Library at the special charter subscriber rate of
$99 for one year (12 issues), a $60 savings, or $299 for a site license (save $200).

Sl

Pay Online Pay by Mail
Subscription Options Please complete and mail this form to:
Single Subscriber $99.00 USD LibraryWorks, Inc.

7823 Stratford Rd, Bethesda, MD 20814
(Make check payable to LibraryWorks, Inc.)

FIRST NAME: LAST NAME:

TITLE: ORGANIZATION:

CITY: STATE: ZIP/POSTAL CODE:
PHONE: E-MAIL ADDRESS:

Bill Me

FIRST NAME: LAST NAME:

TITLE: ORGANIZATION:

CITY: STATE: ZIP/POSTAL CODE:
PHONE: E-MAIL ADDRESS:

PO # (IF APPLICABLE):

Thank you! Your subscription will begin upon receipt of your payment.

@S’rro’regic Library.

e LibraryWorks

jenny@libraryworks.com
240.354.1281

© 2018 LibraryWorks, Inc. All rights reserved. www.LibraryWorks.com
info@LibraryWorks.com 240.354.1281
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