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WHO WE ARE
WE ARE COMMITTED. LibraryWorks, Inc. publishes 
information to help administrators in libraries of all types 
as they navigate day-to-day and strategic challenges. Our 
newsletters and websites focus on leadership, technology, 
planning, innovation, funding, and more to promote 
organizational success.

WE ARE EFFECTIVE. We deliver on your marketing 
investment. LibraryWorks serves more than 80,000 subscribers 
each month, through its websites, e- newsletters, webinars, 
videos, award programs, and research reports. We match 
you, the library supplier, with a high-quality audience and the 
targeted, responsive marketing tools you need to reach your 
best sales prospects—at a rate that fits your budget.

WE ARE PREFERRED. Since 1994, public, academic, K-12, and 
special libraries have relied on LibraryWorks at each decision 
point, from planning, evaluation and purchasing to disaster 
recovery.

E- NEWSLETTERS WEB & MOBILE

INDUSTRY 
RECOGNITION

VIDEO
E-MAIL 

CAMPAIGNS

LibraryWorks :
Your library marketing partner

WEBINARS 

Webinars can be a key marketing tool. Invite prospects 
and customers to learn about a new product, profit from 
your subject matter expertise, or just to find out what 
makes you a fit for them.

FEATURED & CUSTOM VIDEOS 

1-to-3-minute professionally hosted and produced 
videos promoting your company and its products 
or services. Distributed to LibraryWorks readers and 
audiences you specify.
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AUDIENCE

“Our librarians and branch managers use LibrariansYellowPages.com as a resource 
all year round, but it is an especially important part of our Hurricane Preparedness 
package. Thank you for producing this very useful tool.” 

LIBRARY DIRECTOR

“

Subscribers by Title/Function Count

Access Services 5,104

Acquisitions/Collection Development 18,451

Archival/Conservation/Preservation 4,308

Audiovisual/Multimedia 3,997

Automation/Technology 9,428

Library Director/Head Librarian/Administrator 21,203

Branch Head/Manager/Supervisor 10,419

Business/Finance/Purchasing 3,926

Children/Young Adults 18,741

Circulation 7,282

Technical Services 6,116

City/County/State Librarian 1,925

Electronic Resources Management 14,001

Interlibrary Loan 3,417

School Librarian/Media Specialist 11,713

Library Cooperatives/Consortia/Systems 865

Public Services 4,921

Reference Services 6,072

Serials 3,737

Special Collections 4,128

Library Deans/University Librarians 4,114

Total* 163,868

Subscribers by Type of Library Count

Academic 31,214

K-12 Schools 11,713

Elementary 4,516

Middle 2,659

High 4,538

Public 27,704

Special 10,534

Law 3,549

Medicine 3,578

Corporate 1,539

Government/Institutional 1,868

Total 81,165

*Total exceeds 81,165 due to overlap of titles and functions
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E -NEWSLETTERS Target more than 73,000 library decision 
makers each week with business-generating ads, 

banners or an editorial presence

STRATEGIC LIBRARY 

Keeping abreast of new ideas and practices allows library 
administrators to allocate human and financial resources 
effectively. The topics in each issue of Strategic Library 
focus on ways to use current facilities and personnel to their 
maximum advantage and conduct strategic planning from an 
informed position.

BOOKS, BYTES & BEYOND 

Serving librarians responsible for acquisitions, collection 
development, electronic resources, serials, and AV/media, 
Books, Bytes & Beyond showcases new and notable books, 
periodicals, online resources, and media releases for libraries.

LIBRARY PRODUCT NEWS 

Library Product News keeps decision makers abreast of new 
and noteworthy products for public, academic, K-12, and 
special libraries.

WE HAVE ACTIVE SUBSCRIBERS 

HIGH CLICK THROUGH RATES, 100% OPT-IN AUDIENCE, 
ELECTRONIC DELIVERY OF LEADS ... FOR TIMELY 
FOLLOW UP

“We received a $1,200 credit card order within the first hour of our e-mail 
campaign…” 

AUTOMATION VENDOR

“

»

Feeding Kids 
for Free
BY ELIZABETH KOENIG

Amber Williams and the Deer Park 
location of the Spokane County Library 

District (SCLD) have been feeding kids 
healthy snacks after school and during the 
summer for two and a half years. The library 
has been reimbursed for all of that food 
through two federal programs – the Child 
and Adult Care Food Program (CACFP) and 
the Summer Food Service Program (SFSP).

I attended Amber’s session, “Feeding 
Kids for Free” at the WLA Conference in 
Yakima, which was chock full of informa-
tion and details on how to replicate their 
success. It was easy to see how passionate 
Amber is about this program, and after 
hearing her speak I hope more libraries in 
areas experiencing poverty can also begin 
to feed kids for free.

I asked Amber these questions a few 
weeks after the conference.

Q. WHAT HAPPENED TO INSPIRE YOU GET 
INVOLVED WITH FEEDING KIDS AT THE 
LIBRARY?
A. I heard about food scarcity issues in the 
area when we held community conversa-
tions about aspirations and concerns, which 
is what started the inquiry. What really gal-
vanized me to make it happen was watch-
ing local elementary schools kids argue over 
a bruised apple at an afterschool program 
at the library.

Q. WHAT DID YOU NEED TO DO TO 
CONVINCE YOUR LIBRARY DIRECTOR THAT 
THIS WAS A WORTHWHILE ENDEAVOR THAT 
FIT INTO THE MISSION OF THE LIBRARY?
A. I wrote a three-page proposal addressing 
the process, which included detailed work 
plans and research. In Deer Park there was 
no other organization well-suited to take 
on feeding kids. I made the case that the 
library was the best option and then ex-
plained how it could work. I addressed who 

» A Q&A with Spokane County 
Library District’s Amber Williams

LIBRARY SERVICES NAVIGATION 
Improving the Online User Experience

MAKERSPACES IN THE LIBRARY 
Science in a Student’s Hands

MORE THAN FUN AND GAMES 
Changing Library Perceptions through 

Outreach Efforts

I ssue 61 // Apr i l  15 ,  2019

“Come, and take cho ice of a l l  my l ibrary , And so begu i le thy sorrow. ” 
- WILLIAM SHAKESPEARE

Frequency: Monthly

Readership: 10,000

Average Opens: 67.2%

Average Clicks: 59.7%

Paid + Controlled Circulation

 SAMPLE ISSUE

Frequency: Monthly

Circulation: 66,710

Average Opens: 51.0%

Average Clicks: 42.14%

Controlled Circulation

 SAMPLE ISSUE

Frequency: Monthly

Circulation: 62,411

Average Opens: 48.1%

Average Clicks: 39.02%

Controlled Circulation

 SAMPLE ISSUE

https://www.libraryworks.com/strategic-library
https://www.libraryworks.com/bbb
https://www.libraryworks.com/lpn


5 // 2019 Media Kit // Library Marketing Programs www.libraryworks.com

E -NEWSLETTERS Advertising Options

“We liked doing the webinar because it reached people we would normally not be 
able to reach. In addition, we got a good number of attendees and leads from it. 
LibraryWorks was a great marketing company to work with because of their library 
knowledge.”                                     AUTOMATION VENDOR

“

BANNER ADS 
540PX X 119PX

BOOK TRAILERS 
600PX × 132PX

BANNER ADS 
540PX X 119PX

PRODUCT 
ANNOUNCEMENTS 
WITH DESCRIPTIVE 
TEXT, IMAGE

FEATURED LISTINGS 
WITH DESCRIPTIVE 
TEXT, IMAGE AND 
TRACKABLE URL

SPONSORED 
EDITORIAL
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VIDEO

“Not only did our custom video with LibraryWorks TV get over 4000 click-throughs 
and 800 viewings, it also increased our site-visits tenfold, and led directly to an 
inquiry from a viewer in a large city public library system about our product. We are 
now in final negotiations with them to place our products in 21 of their branches.”

TECHNOLOGY VENDOR

“

LIBRARYWORKS TV combines hosted video and live talent 
with your message and custom script and graphics to deliver 
a superb medium to generate interest in your products. Video 
marketing results in seven times viewer engagement over all 
other types of e-marketing. LibraryWorks TV makes video easy 
for you. And the distribution is built into the price! You also 
get a copy of the video for your own use.

OUR PORTFOLIO INCLUDES: 

Featured Videos
• Video of up to 1 minute. Distribution to 10,000 names. 

Featured Video in 1 issue of Library Product News or 
Books, Bytes & Beyond. Featured video for 30 days on 
LibraryWorks.com

ALA Annual and Midwinter Exhibitor Preview Videos
• 1-minute video promoting your presence at the conference 

and highlighting new products, special offers, author 
appearances, or other news

Custom Videos
• Length and production values based on your specifications. 

Distributed to your target audience

Video isnt’t hard to do. 
LibraryWorks TV makes it 
easy. Just provide us with 

a simple script and images  
and we do the rest.

http://www.LibraryWorks.com
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WEB and MOBILE

“We already got a call about our new product lines this MORNING from someone 
who received the e-mail you sent out yesterday! That’s a nice response!” 

FURNITURE SUPPLIER

“

The Librarian’s Yellow Pages (LYP) is the 
first stop for librarians who are looking 
for a supplier, comparison shopping, 
or are ready to initiate a purchase. 
For 23 years, it has been the definitive 
buyer’s guide for the library community 
and is used daily throughout the year.

LibrariansYellowPages.com features 
keyword, company and category 
search options to help buyers target 
vendors quickly. Company profiles 
and detailed online listings allow users 
to link to vendor websites and social 
media outlets, view online videos and 
demos, request catalogs or product 
information, and even to e-mail sales 
executives directly to request a quote.

Advertising Options

FEATURED 
LIBRARY SUPPLIER 
LISTING

SKYSCRAPER AD 
180PX × 360PX

RUN-OF-SITE 
BANNER  
540PX X 119PX

RUN-OF-SITE 
BANNER  
540PX X 119PX

Click here 
special 
savings

https://www.librariansyellowpages.com
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WEB and MOBILE Listing Options

Reach buyers when they are ready to buy. 24/7

COMPANY LOGO 
AND CONTACT 
DETAILS

SOCIAL MEDIA 
AND VIDEO LINKS

POTENTIAL 
CUSTOMERS CAN 
CONTACT YOU 
DIRECTLY VIA 
CONFIDENTIAL 
INQUIRY FORM

SEPARATE TABBED PAGES 
WITHIN YOUR PROFILE 
ALLOW YOU TO HIGHLIGHT 
PRODUCTS, SHOWCASE CASE 
STUDIES AND WHITE PAPERS, 
AND DISPLAY BROCHURES 
AND CATALOGS

BASIC LISTING

ENHANCED LISTING

CASE STUDIES/WHITE PAPERS
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WEB and MOBILE

“Let me just say, YIPPEEE! Within 12 minutes of the arrival of the standalone e-mail, 
we already had two very nice information requests that were directly linked to the 
e-mail. Thank you so much. I can have a very happy weekend now!”

FURNITURE SUPPLIER

“

LIBRARYWORKS.COM  
LibraryWorks is your portal to 
innovation, best practices, funding, 
jobs, and emerging trends in the 
library landscape. LibraryWorks helps 
library professionals to make informed 
decisions about day-to- day and 
strategic challenges.

RUN-OF-SITE 
BANNERS

VIDEO 
SHOWCASE

PRODUCT 
SHOWCASE
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DIRECT -RESPONSE MARKETING and 
BRANDING SOLUTIONS

“Soon after the e-blast was sent, we began receiving orders from the exact group we 
wished to target. We will be using LibraryWorks for many more direct promotions.” 

PUBLISHER

“

STANDALONE E-MAIL 
PROMOTIONS  
Sell only to your best prospects 
with standalone e-mail 
promotions. Pinpoint your 
target audience by title, type 
of library, library size, and 
more. See a breakout of our 
audience on page 3. Receive 
your leads in electronic 
format for timely sales 
follow-up.

MODERN LIBRARY AWARDS (MLAs)  
The MLAs are a product-review program designed to recognize elite products 
and services that can help library management personnel enhance the quality-
of-experience for library patrons and increase the performance of libraries 
themselves. The awards are a completely group-sourced assessment of submitted 
products, with the 80,000+ readers of LibraryWorks newsletters serving as the 
assessment community.

In early January, award winners will receive their recognition branding and will have permission to use this branding 
on all marketing materials, web sites, event signage, and for other promotional use. A special issue of Library 
Product News covering the high-scoring participants, and a special video of the very elite products and services 
will be released in January 2020, prior to the ALA Midwinter Conference and Exhibition. Products that do not 
receive a high score will not be published and no list of total applicants will be released. Modern Library Awards

LIBRARY WEBINARS  
Webinars help to position your company as an industry leader, while building your brand and generating qualified leads for you and your team. It’s easy to 
do, and perfect for metrics-driven companies that want to track the results of their marketing program. Presentations are done in real time: Besides seeing 
and hearing the presentation online, customers can ask questions to clear their doubts regarding a product or service. Other benefits of webinars:
• Relationship building is easier. People form better relationships with someone they can see and hear. They also tend to develop higher levels of 

trust. This can result in better sales revenues.
• Products get pre-sold. When people view online seminars, their minds are more open to a purchase decision if the product or service meets a felt 

need that they have. Thus, they are more likely to buy the product or service after having viewed the Webinar.
• Engage customers. Besides seeing and hearing the presentation online, customers can ask questions, during a moderator-controlled Q&A 

session, to clear their doubts regarding a product or service. Strategic Library Webinars

2020 MODERN LIBRARY AWARDS

https://www.modernlibraryawards.com
https://www.libraryworks.com/webinars
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RATE CARD
WEB  
LIBRARYWORKS.COM and LIBRARIANSYELLOWPAGES.COM

Term 1 month / 3 months / 6 months / 12 months

Run-of-Site Banner Ad
$295 / $595 / $795 / $1195

Home Page Showcase Ad
$295 / $495 / $695 / $1095

Skyscraper Ad
$195 / $395 / $595 / $995

Home Page Video
Monthly: $495

LIBRARIANSYELLOWPAGES.COM - LISTINGS
Enhanced Listing: $795

E-NEWSLETTERS  
Books, Bytes & Beyond / Library Product News / Strategic Library

Banner Ad: $595 per issue 

Product/Author Video: $495 per issue 

Preferred Position Charge: $95 per issue 

BOOKS, BYTES & BEYOND
3 featured listings, 3 single-line “Don’t Miss” listings in 3 different  
issues*: $595

LIBRARY PRODUCT NEWS
Product announcement*: $295 ($195 for additional listings purchased  
at same time in the same issue)

*Listings for the same product cannot run in consecutive issues.

E-BLASTS 

» $145/1,000 recipients (minimum order: 10,000 recipients)

» List segmenting (see page 3 for breakdown of subscriber database):
• Type(s) of Library (public, K-12 school, academic or special)
• Geographically (states or zip codes)
• Job Title(s)
• Library Size

E- mail materials must be supplied as clean HTML. Debugging, editing and or 
other repairs to faulty code will be charged at the rate of $85/hour

WEBINARS 

Each Webinar is a 1-hour session moderated by LibraryWorks.  
Single Sponsorship: $3,995

Includes:
• Promotion of Webinar in no fewer than 3 broadcast e-mails to 10,000 

names each
• Pre- and post-Webinar promotion in no fewer than 2 issues each of 

relevant LibraryWorks e-newsletter(s)
• Promotion on LibraryWorks.com and LibrariansYellowPages.com
• Final registration list provided prior to the Webinar
• Recording archived on LibraryWorks.com
• URL to the recording provided for your use

VIDEO 
Featured Video: $3,995
ALA Annual and Midwinter Exhibitor Preview Videos: $2,995  
Custom Video - call for pricing

https://www.libraryworks.com
https://www.librariansyellowpages.com
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PRODUCTION SPECS
LIBRARYWORKS.COM and LIBRARIANSYELLOWPAGES.COM  
Type of Ad / Dimensions / Format
Showcase Ads (Home Page) / 575px (wide) x 271px (tall) / gif, jpeg, png 
Banner Ads / 540px (wide) x 1119px (tall) / gif, jpeg, png
Skyscraper Ads (Home Page) / 180px (wide) x 360px (tall) / gif, jpeg, png 
Company Logos / 200px (wide) x 100px (tall) / gif, jpeg, png

E-NEWSLETTERS  
Type of Ad / Dimensions / Format
Banner Ads / 540px (wide) x 119px (tall) / gif, jpeg - Max file size: 75K

Please e-mail ad materials to: Jennifer Newman at jenny@LibraryWorks.com.

Deadlines for Materials
Library Product News* – All materials are due the 1st Monday of the month for that month’s issue. 
Books, Bytes & Beyond* – All materials are due the 2nd Monday of the month for that month’s issue. 
Strategic Library – All materials are due by the first business day of the month for that month’s issue.

Special show editions include the ALA Midwinter edition of Library Product News in January and the ALA Annual 
issue of Library Product News in June.

*This publication includes a combined November/December issue. Materials are due in November.

mailto:jenny%40LibraryWorks.com?subject=
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CONTACT US

Connect
Engage

Reach
LIBRARY MARKETING & ADVERTISING PROGRAMS  
Sharon Deutch, VP of Sales
sharon@LibraryWorks.com

P 301.570.4576 :: Fax 206.202.0688

EDITORIAL & PRODUCTION 
Jenny Newman, VP & Publisher 
jenny@LibraryWorks.com

P 240.751.0102

Increase your 
share of the library 

market today!

mailto:sharon%40LibraryWorks.com?subject=
mailto:jenny%40LibraryWorks.com?subject=

